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THE RUN DOWN
OFF PREMISE & 375ML CANS:

The 375ML canned wine market is the fastest growing

segment (+303% in 2018) because of retail applications.

SINGLE UNIT SALES

2 Cans = 1 Bottle, and single sell ability allows for a
much lower shelf price.

SHELF APPEAL
Bright colors, photogenic packaging & engaging graphics.

MERCHANDISING & POSITIONING

Grab’n go cold box, countertop impulse buys, and glider
rack for increased SKU presence.

12-PACK CASE

Built-in countertop display and lower cost of entry.

12-MONTH SHELF LIFE
Airtight and lightproof without expiration worry.

LINE PRICED

All five varietals for mix'n’'match opportunities.

IN-STORE TASTINGS

Experiential marketing creating pull-through with quality

wine and convenience allure.



