7 out of 10 shoppers
are more likely to
purchase a Pineapple
Flavor FMB.'

L Increase Your
Profits with
the Leader

Drive Incremental More SKUs =

Profits More Profits

As the #1 FMB Singles

HARDER 23.50z singles The more HARDER SKUs
Serves Brand, all 23.50z are the fastest growing singles you have on the shelf,
SKUs are growing and are incremental to the faster they move: when
20%+ in dollar sales. 160z: 85% of consumers all 6 HARDER 23.50z
only purchase one size SKUS are on shelf, they
of HARDER. each move 7% faster.

Sources: 1. IRI, Total US MULO+C,.Rolling-52 \Weeks.endifig 7/14+19-2«+IRl Jotal US Conv, €YTD 10/20/2019 3. Numerator Shopper Report L52W 8/11/2019, L13W 10/20/2019
4. Qlikview Depletions Velocity Report, R3M10/24/19



23.50z PINEAPPLE
MANDARIN

SINGLE
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SHIPPER/TRAY
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