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SECONDARY

VARIETY PACK 2 PRIMAR (INNER)
24 2/12 1207
AL CAN SL CAR VTR N/A
NONE

34100 " 00549

MOTHER CARTON
(OUTER)

34100 " 00550

SECONDARY MOTHER CARTON
BLACKBERRY LEMON PRIMARY (INNER) (OUTER)
24 15 1207
AL CAN SLTRS* N/A N/A
034100000545 || |[ALIMALVIRVALIRY])
PAPAYA PASSIONFRUIT
24 15 1207
AL CAN SLTRS* N/A N/A
034100000546

34100 " 00546''" 7

PER120Z.,ALLFLAVORS: 100CALS, 2GCARBS, 0G PROTEIN, 0GFAT

PRIMAR SECONDARY MOTHER CARTON
RASPBERRY TANGERINE (INNER) (OUTER)
vizzy
S 24 1S 1207
p{ AL CAN SLTRS* N/A N/A
¥ 034100000547
= 0134100 " 00547'" 4

PRIMAR SECONDARY MOTHER CARTON
(INNER) (OUTER)
24 1S 1207
AL CAN SLTRS* N/A N/A
034100000548
0"%34100 " 00548 1

*Available in Variety Pack 2 only
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WHY ANOTHER VARIETY PACK? VIZZY VARIETY PACK 2 ALSO HAS

V" Variety packs drive the majority (70%) of v Amazing taste:
hard seltzer volume ° Papaya Passionfruit is the highest scoring Vizzy flavor

«“« ” “« L ”
Source: Nielsen Total US xAOC +Conv, Hard Seltzer Sales (CEs) YTD W/E 8/29/20 yet for PurChase Intent and Overa" lelng

v Vibrant packaging:
* 77% of drinkers said they were likely to purchase
this package over other hard seltzers

v Vizzy will look to recruitincremental
drinkers by launching an additional

offering in this space
* 79% of drinkers were interested in

VIZZY’S NEW FLAVORS ARE purchasing this pack
UN IQU E TO TH E CATEGORY Source; ﬁugﬁst C;E%uzlztback pa;ktlzqing dstudy,htopzpix i/; likelihood to purchase
over other hard seltzers and claimed purchase inten

v These dual flavors scored highly on “Wide V" The same antioxidant Vitamin C, great-tasting liquid,
Appeal” and “Strong Fit” with Vizzy Concept + and four additional, widely-appealing dual flavors

Antioxidant Vitamin Cclaim

* Papaya Passionfruit VI 7 7Y
* Blackberry Lemon [V /]

HARD SELTZER

* Watermelon Strawberry
* Raspberry Tangerine

PER120Z.,ALLFLAVORS:100CALS,2GCARBS,0G PROTEIN, 0G FAT



