






Reinventing Extreme Refreshment. Fresh Take on a Classic.
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PRODUCT PACK

• Reinventing refreshment with a 
categories

• Meticulously crafted to deliver the same White 
Claw is loved for

•

with unique and refreshing flavor combinations 
and upscale packaging in four exhilarating flavors for consumers 
seeking something new & unique 

•

Crafted 
with sustainably sourced brewed tea and certified by the Rainforest 
Alliance and delivers on just the right sweetness and tartness of 
natural iced tea

• bold 
shelf presence and broad brand appeal that over-delivers on 
taste and refreshment

• Super-premium packaging design 
brands, delivering an exclusive look

• to deliver a 
stunning merchandising block 
• Vertical brand name
• Iconic White Claw wave on top panel
• Deconstructed wave pattern (Lemonade) and broken ice 

(Iced Tea) to cue flavor and refreshment

• Reaffirms White Claw brand 
in the Seltzer segment
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An entirely new take on Lemonade.
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Top Panel
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WITH A HINT OF CALAMANSI

Calamansi is a citrus found in Japan where it 
is used to deliver an unmatched lemon zest 
– resulting in the perfect combination with 
Limón to deliver extreme mouthwatering 
refreshment.

WITH A HINT OF BLACK RASPBERRY

Black raspberries are rarer and distinct from 
red raspberries that combine perfectly with 
our Blood Orange to make an extremely 
refreshing and new lemonade taste.

WITH A HINT OF KIWI

Refreshing Strawberry delivers authentic 
ripe berry taste - perfectly complemented 
with our slightly tart Kiwi which makes for 
an amazing combination. 

WITH A HINT OF RED CHERRY

Our delicious Blackberry with a hint of Red 
Cherry pairs our rich flavorful rounded 
blackberry with an eclectic mix of red and 
sour cherry taking refreshment to a whole 
new level.



MARK ANTHONY BRANDS CONFIDENTIAL BUSINESS INFORMATION Do not copy, photograph, forward, share, discuss, or disclose the contents of this document to 

anyone without authorization from Mark Anthony Brands. Unauthorized disclosure may be illegal and a violation of your obligations as an employee, contractor, distributor, 
or affiliate of Mark Anthony Brands.

LAUNCH DISPLAY

•

•

•

•

MERCHANDISE



MARK ANTHONY BRANDS CONFIDENTIAL BUSINESS INFORMATION Do not copy, photograph, forward, share, discuss, or disclose the contents of this document to 

anyone without authorization from Mark Anthony Brands. Unauthorized disclosure may be illegal and a violation of your obligations as an employee, contractor, distributor, 
or affiliate of Mark Anthony Brands.

Carton

VIP Code:

12800

Tray



MARK ANTHONY BRANDS CONFIDENTIAL BUSINESS INFORMATION Do not copy, photograph, forward, share, discuss, or disclose the contents of this document to 

anyone without authorization from Mark Anthony Brands. Unauthorized disclosure may be illegal and a violation of your obligations as an employee, contractor, distributor, 
or affiliate of Mark Anthony Brands.

Can





MARK ANTHONY BRANDS CONFIDENTIAL BUSINESS INFORMATION Do not copy, photograph, forward, share, discuss, or disclose the contents of this document to 

anyone without authorization from Mark Anthony Brands. Unauthorized disclosure may be illegal and a violation of your obligations as an employee, contractor, distributor, 
or affiliate of Mark Anthony Brands.

Source: IRI MULC + LIQUOR  CALENDAR YEAR 2021



™

A fresh approach to Iced Tea.
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4 NEW!
UPSCALE PACKAGING 

DESIGN
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The authentic brewed iced tea taste 
is perfectly balanced with a ripe 
peach taste. The perfect balance 
that delivers iced tea that has never 
been so refreshing.

A refreshing balance of authentic 
brewed iced tea taste with juicy 
lemon notes.  The right balance of 
sweetness and tartness coupled 
makes this iced tea super refreshing.

A perfect balance of the authentic 
fresh brewed black tea and beautiful 
aroma of tropical mango. Authentic 
brewed iced tea taste with notes of 
the perfect ripe tropical mango. 

Authentic real brewed tea taste is 
complemented with delicious ripe 
strawberry notes. Just the right 
balance of tartness and sweetness 
gives it a clean, smooth finish.
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