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MODERATION
IT’S NOT JUST FOR JANUARY ANYMORE



Letter FromTHE PRESIDENT

Heady Times is published five times a year, courtesy 
of Kramer Beverage. 

 @CheersSouthJersey     @cheers_sj

 @KramerBeverageDstr     @kramer-beverage-co.

MANY OF YOU MAY BE AWARE THAT KRAMER BEVERAGE 
will be celebrating its’ 100th year in business in 
2024. This is an anniversary that we are very excited 

to celebrate.

There will also be another special anniversary to commemorate 
in 2024 as we recognize our Chairman, Charles Kramer, 
reaching 60 years with the company. Wow!

I am happy to share that the recognition for Charles has already 
started. In October, Charles received the Miller Legends Award 
at the Molson Coors National Distributor meeting in front of 

approximately 2,000 fellow distributors and brewery personnel. This is a lifetime 
achievement award, and the highest honor one can earn from our largest 
supplier. It is reserved for those who have dedicated their entire career to the 
beer business.

Charles joined the company in 1964, shortly after graduating from Rutgers 
University. He has held every position imaginable and has worn multiple hats over 
many years. He was instrumental in bringing Coors Brewing to our company in 
1987, as well as other major brands such as Constellation, Yuengling, Boston 
Beer, and Diageo.

This award is a well-deserved honor for him and our entire company. Charles 
continues to be both a link to our past and involved in our future. We are always 
looking for the next big thing, and as our industry continues to evolve where 
yesterday’s fad becomes today’s trend, one such category has seen a significant 
increase in popularity; non-alcoholic beer and beverages.

Upon reading our Cover Story, you will discover most large breweries have 
added a non-alcoholic (NA) offering to their product line. As the article explains, 
consumers are seeking new ways to socialize without alcohol and find healthier 
alternatives for an active lifestyle. While the NA category is small, the growth rate 
is significant based on total dollars.

In fact, I am thrilled to announce that Kramer Beverage has secured the 
distribution rights to Athletic Brewing in our entire eight-county territory. Athletic 
produces great-tasting, non-alcoholic beers. Their award-winning beers are 
truly remarkable.

They have strong craft credentials, and their growth has been exponential since 
its inception in 2017. The website shares their love of an active, healthy lifestyle 
and love of great beer without compromise.

Many of you may already carry Athletic in your establishments. We are carrying 
five varieties of styles and seven different packages. We are extremely excited to 
join the Athletic team!

Finally, as another year quickly comes to a close, thank you for your continued 
partnership and support. Best wishes for a happy, healthy and successful holiday 
season as we turn the calendar to 2023.

Warm regards,

Mark Kramer 
President
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DeliveringTHE TASTE OF EXCELLENCE
Kramer People Get The Job Done
Bill Bennert
Retail Sales Representative

How long have you worked for Kramer Beverage? Since 
November 2015.

What does your current position entail? Working with retailers as a 
consultive salesperson.

What does it take to excel in your position? Being resilient and 
working harder than your competition.

What other positions have you held in the company? Merchandiser, 
Retail Accounts Specialist, and Route Relief.

What has been the best thing about your job? The people I work 
with, my customers, and our amazing suppliers!

How do you provide the best service to your customers? I strive 
to provide the best service to my customers by listening to them and 
providing them with products and programs tailored for their businesses 
to succeed.

What’s the most exciting part of your job? The most exciting part 
of my job is the constant innovation from our supplier partners and 
presenting to our customers

Tell us about your family: I am newly married to my beautiful wife, 
Krista. We have two kids, Easton (11) and Taylee (7).

What are your favorite Kramer Beverage brands? Miller Lite 
and Corona.

Amy Sandfort
Warehouse Manager

How long have you worked for Kramer Beverage? Since April 2021.

What does your current position entail? I manage the night 
warehousemen. We are responsible for the bulk of the picking of beer for 
the accounts as well as loading the trucks for the next day’s delivery.

What has been the best thing about your job? The best part about 
my job is the people. I’m blessed to work with so many incredible 
people. We find time to have a little fun, have a couple of laughs, and 
get the job done!

How do you provide the best service to your customers? We strive 
to make sure that the orders are accurate and arrive on time.

What’s been most rewarding about your position? Helping people 
get to the next step in their careers. We have had many warehousemen 
start as order selectors and now are forklift operators, drivers, clerks, 
supervisors, and managers.

Tell us about your family: I have a 22-year-old son who is my pride and 
joy! We have adopted 2 cats and a dog this past year!

What are some of your hobbies outside of work? I love to 
spend time with my friends and family, baking, racing BMX, and 
building puzzles.

Do you have any holiday traditions? If 
so, what are they? Having everyone over 
for Thanksgiving Dinner and then watching 
Christmas Vacation.

What are three things on your bucket 
list? Traveling outside of the country, sky 
diving, and getting my master’s degree.

If you could be anywhere, drinking any 
beer… Where would you be and what 
kind of beer? This is a tough call. I’m torn 
between being on a tropical island with a 
Corona or being in Germany at Oktoberfest 
with a Hofbrau Oktoberfest!

What is your favorite beer? Miller Lite.

What are three things on your bucket 
list? I want to go Mako diving, drive a 
Dodge Hellcat at top speed across the 
desert, and see the Aurora Borealis.

If you could be anywhere, drinking any 
beer… Where would you be and what 
kind of beer? I’d love to be on the top of 
Killington Mountain drinking a Miller Lite!



The holidays are the most wonderful time of the year, and they should also 
be the most profitable. But as consumers change, so do their celebrations. 
More people are choosing to socialize without alcohol, or to extend a 

drinking occasion by switching to high-quality, non-alcoholic beverages that 
have grown-up appeal. By offering your guests a “mindful” selection of the 
best non-alcoholic beverages – along with traditional libations – you will 
discover that less alcohol doesn’t have to mean less profit. Hallelujah!
NA for All

“There used to be stigmas attached to not drinking that has really 
changed recently,” began Brendan Dalton, VP and General Manager of 
Kramer Beverage. “Gen Z and other younger consumers are choosing 
not to drink for health and wellness reasons. They aren’t afraid and are 
100% unapologetic to drink non-alcoholic beverages. Kramer Beverage 
desires to stay on trend quenching the thirst of South Jersey consumers 
with category leading quality brands.”

It’s totally ironic. The biggest news in beverage alcohol, a category with 
growth that is considered stagnant, is about the success of non-alcoholic 
beverages. Some call it a cultural shift. Others say it’s a “buzzless boom.” 
Whatever it is, the numbers are impressive. NielsenIQ just reported that 
since 2019, the sales of non-alc beer, wine and spirits doubled. And 
a spokesperson for NielsenIQ commented that the category is growing 
“despite slowing alcohol trends.” Powerhouses like Heineken and Sam 
Adams are among the top five best-selling brands in the non-alc 
space according to data published in September by Craft Business Daily. 
Speaking of flavor, Sam Adams Just the Haze recently won Gold at the 
2022 Great American Beer Festival in the non-alcohol beer category! 

There’s even an entirely new segment of NA beverage that’s been 
gaining steam in the last few years: hop waters. Brands like Hop Splash 

from Sierra Nevada and HOP WTR take 
inspiration from non-alcoholic seltzer 
and craft beer to provide consumers with 
refreshing NA options.

“We really wanted to pay homage to the 
West Coast IPAs we loved,” HOP WTR 
co-founder Jordan Bass told the Wall Street 
Journal. HOP WTR’s flavors (Classic, Blood 
Orange, Lime and Mango) are brewed 
with a blend of Citra, Amarillo, Mosaic and 
Azacca hops and a seltzer water base to 
capture the hoppy aromas and flavors IPA-
lovers crave, just with zero alcohol, sugar or 
calories. HOP WTR also contains adaptogens 
and nootropics – two large ingredient groups 
mostly derived from herbs that support brain 
health, elevate mood and reduce stress – 
BFY benefits that consumers love.

“We’re seeing the ‘functional’ category grow 
rapidly,” Bass told BBD. “Consumers are 
busy, looking for more out of everything… 
so when you can combine multiple benefits 
– flavor with function – that’s delivering on 
what consumers are looking for.”

Experts suggest that the non-alc category 
could grow to a double-digit share of 
beer over time, mostly via incremental 
sales. That’s because most people who 
purchase NAs continue to consume beer. 

Moderation – It’s Not Just for January Anymore
For Many Consumers, Holiday 2022 is All About Indulging “Mindfully.”

CoverSTORY

Sam Adams  
Just the Haze  
Wins Gold at  
the GABF

Brewing a NA IPA that 
delivers the aroma, 
flavor and mouthfeel 
of this popular style 
is no easy feat. But 
the talented brewers 
at Sam Adams nailed 
the liquid, proving that 
alcohol-free doesn’t 
have to be pleasure-
free. Who knew you 
could have your IPA 
and drink it, too!

HeadyTimes v.46  www.kramerbev.com2



A Sparkling Future  
for Hop Waters
Combining the citrus, pine and tropical flavors of 
hops with the refreshment and low-calorie count of 
sparkling water, hop waters are taking the non-alc 
category by storm. The segment is up 52% vs. 2021, 
and the category is now the number 4-ranked growth 
style in craft, behind hazy Imperial IPAs, Imperial IPAs 
and hazy pale ales.

Sierra Nevada Hop Splash

The first non-alcoholic product ever 
from hop experts Sierra Nevada, 
Hop Splash is a new sparkling water 
infused with Citra and Amarillo hops 
for refreshing notes of peach, mango 
and grapefruit. Hop Splash has zero 
alcohol, zero calories and maximum 
hop flavor. 

HOP WTR

HOP WTR was created so that no one 
has to choose between having fun or 
missing out – it has all the hop flavor 
drinkers crave, with none of the sugar, 
calories or alcohol. 
 
 
 
 
 

These “cross-buying shoppers” tend to 
spend more than consumers who only buy 
alcoholic beverages. They simply enjoy NAs 
during different occasions. For example, your 
customers might enjoy a non-alcoholic Athletic 
Brewing Run Wild over lunch at the office or 
reach for a can of Sierra Nevada Hop Splash 
instead of a morning tea or coffee.

“It’s not just a beer replacement,” Hop 
Splash brand director Kyle Ingram told Beer 
Business Daily earlier this year. “You can drink 
it in the morning, you can have one over 
lunch… or post-workout… occasions where it 
wouldn’t really be appropriate to grab a beer.”

Consumers also use non-alcs to extend the 
drinking occasion. By mixing in a few NAs, 
they are less likely to overindulge. Picture a 
sports fan pulling a Sam Adams Just the 
Haze from the cooler instead of another 
Wicked Hazy, or a co-worker sipping on a 
Coors Edge after enjoying a glass of Chimay 
Grande Reserve at the annual holiday party. 
And for customers who prefer to “moderate” 
with a darker brew, well, there’s a Guinness 
for that! Guinness 0 Non Alcoholic Draught 
delivers the dark, ruby-red color and creamy 
head of regular Guinness Draught. This 
amazing non-alcoholic stout has all those 
chocolate, coffee and bittersweet roasted 
flavors Guinness is so famous for.

Holiday celebrations by definition are a time 
to indulge, but there is no denying that we 
have entered an era when revelers, especially 
younger LDA consumers and those between 
the ages of 45 and 54, want non-alc 
options, giving them the freedom to celebrate 
mindfully and moderately on their own terms. 
That’s why this season, it pays (literally) to 
have NAs in the cooler, on the shelf and 
behind the bar.

CoverSTORY

A non-alc take on a classic, like Guinness 0 Non Alcoholic Draught, 
means your customers can enjoy the taste of their favorite beer no 
matter the occasion.
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After three decades on the sidelines, Molson Coors is getting back 
in the game.

Since 1989, there’s only been one official beer permitted to advertise 
during the Super Bowl, and honestly, that’s no fun,” says Michelle St. 
Jacques, Molson Coors Chief Marketing Officer. “After almost 40 years 

away, you can bet our brands are going to bring it this year. Game on.”
It’s long been said that half of the viewers who tune in to the Super Bowl do 
so for the advertisements. Last year’s viewership clocked in at 112.3 million, 
a 7% increase from the year before. That’s a lot of eyeballs, and a huge 
incentive for any advertiser who can invest in this costly ad space. Reports 
last year had a 30-second ad spot costing upwards of $6.5 million. 

Fans who’ve tuned in to the Super Bowl over the last three decades 
had to have noticed that the beer commercials were nothing more than 
Clydesdales and light beer bros. That’s because for the last 33 years 
Anheuser-Busch InBev had exclusive beer advertising rights, effectively 
locking out other brewers from the broadcast. 

With that deal lapsing this year, Super Bowl LVII’s commercial breaks 
will look quite different, as Molson Coors Beverage Co. recently 
announced plans to invest in official in-game advertising space 
for the big game. “When we learned that the playing field had changed 
for 2023, we didn’t hesitate before saying, ‘it’s go time,’” says Molson 
Coors’ Thomas Henehan. 

The announcement of Molson Coors becoming the first major brewer 
to invest in Super Bowl LVII advertising comes on the heels of their 
strongest advertising performance in recent memory. In 2022, Coors 
Light is on track to book their strongest performance in years, and 
big bets like Topo Chico Hard Seltzer are looking to take over the 
number three spot in the seltzer segment less than one year after 
going national. Q2 results showed the company’s first increase in 
U.S. dollar share in more than a decade, and a global net sales 
increase of 2.2% in constant currency.

Though they’ve been boxed out of the Super Bowl since 1989, Molson 
Coors has had many successful ad campaigns with a number of NFL 
teams, as well as players, past and present. Last year’s buzzy “Big 
Game Commercial of Your Dreams” (which guided drinkers’ dreams 
using subconscious prompts) and their recent viral spot featuring Kansas 

“

City Chiefs quarterback Patrick Mahomes 
promoting “The Coors Light” – substituting 
a beer for a flashlight – were simply genius. 
(And it skirted a rule prohibiting athletes from 
advertising anything that contains alcohol.) 

These and other innovative campaigns – 
like the highly successful Made to Chill 
program – have earned the Molson Coors’ 
marketing team honors from some of 
the advertising industry’s most esteemed 
awards committees. At this year’s 
Effie Awards, which honor advertising 
campaigns that positively impact overall 
sales, Molson Coors was awarded Gold 
in the Renaissance category, thanks 
to their strongest category share 
performance in half a decade.

“We’ve had a lot of fun working around 
the obstacles of the past 30 years,” says 
Henehan. The company’s previous ad 
campaigns that hit the airwaves, just not 
during the Super Bowl, featured the first-
ever “Metaverse bar” and a one-second ad 
on local stations in 2007 that poked fun 
at AB InBev’s exclusive rights. Henehan 
added, “We’re always up for a creative 
challenge, but we’re also glad to be back 
on the main stage for 2023.” 

The chance to step back onto the biggest 
stage in advertising couldn’t have come at 
better time for Molson Coors. “Momentum 
behind our biggest brands – and our 
newest big bets – is stronger than it’s 
been in years,” says Molson Coors Chief 
Marketing Officer Michelle St. Jacques. 

Molson Coors to Invest in National Super Bowl Ad Space for  
First Time in Over 30 Years

Feature

“When we learned that the playing field had changed for 2023, 
we didn’t hesitate before saying, ‘it’s go time,’” says Molson Coors’ 
Thomas Henehan.

Draught sales during last year’s Super Bowl were up 41% – further solidifying it as one of the biggest 
on-premise events of the year. 
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“And we’re 
committed 
to investing 
behind them 
on the largest 
national stage 
there is.” 

And so of 
course the $6.5 
million question 
remains: What 
can we expect 
to see from 
Molson Coors 
during the 
February 12th 
broadcast? 
Heady Times 
reached out 
to get a sneak 

peek, but alas, Molson Coors wouldn’t budge. 
“Nice try!” says Henehan. “You’re just going 
to have to grab your favorite Molson Coors 
product, tune in, and watch the Super Bowl 
just like millions of others around the world. 
We can’t wait to show you!”

Coors Light Hall of Fame Ads
As we eagerly anticipate a robust campaign leading 
to their first Super Bowl advertising in over 30 years, 
let’s look back at some of Coors Light’s recent Hall 
of Fame ads. 

“Made to Chill”
Unveiled in 2019, Coors 
Light’s “Made to Chill” 
campaign represented 
something of a reboot for 
the marketing team. The 
slightly edgy, subversive 
narrative, with a focus 
on 21- to 34-year-old 
consumers has been a huge hit, and the cornerstone of 
Coors Light’s modern media marketing. 

“Big Game Commercial of  
Your Dreams”
For their final year being 
unable to advertise during 
the Super Bowl, Coors 
Light devised a way to get 
inside consumers’ heads 
before the big game. 
In what they dubbed 
“potentially the largest 
sleep study ever,” drinkers 
were encouraged to watch a visual stimulus video before 
falling asleep that would potentially result in Coors Light 
ads being part of their dreams. Talk about thinking outside 
the box!

“The Coors Light”
Teaming up with star 
quarterback Patrick 
Mahomes, this viral 
campaign also cleverly 
skirted advertising 
obstacles. According to 
NFL league rules, players 
can’t directly endorse 
alcoholic beverages. The 
solution? Coors Light 
recruited Mahomes to 
endorse not Coors Light the beer, but “The Coors Light” – 
a flashlight that feels as cold as the Rocky Mountains. All 
proceeds from the $15 flashlights, which sold out within 
four hours of release, benefited Mahomes’ foundation for 
improving the lives of children. 

Feature

“After almost 40 years away, 
you can bet our brands are 
going to bring it this year. 

Game on.” 

– Michelle St. Jacques,  
Molson Coors Chief Marketing Officer 

Molson Coors’ announcement as the first major brewer 
to invest in Super Bowl LVII comes on the heels of their 
strongest advertising performance in years. 

With over 110 million viewers set to tune in, Molson Coors is ready to 
make a splash during this year’s big game broadcast.
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Spotlight On IMPERIALS

In a world where low-calorie non-alcs and hard seltzers 
are trending, it’s hard to believe that the other end of the 
spectrum is growing too. Hefty brews with high ABVs like 

Dogfish Head 90 Minute, Sierra Nevada Big Little Thing and 
Voodoo Ranger Imperial IPA are surging in popularity. 
It’s Time for High Octane
There are a couple of theories as to why big beers are making a 
comeback. The first is that millennial craft buyers are “looking for 
high octane, value and more bang for their buck,” Sierra Nevada 
Brand Director Kyle Ingram told Craft Business Daily in August. That 
means not only Imperial styles, but also single-serves – 19.2 oz. cans 
are up 50% YTD in dollars as of press time, driven by the millennial 
c-store shopper. 

Beers like Sierra Nevada Torpedo and Atomic Torpedo over-index with 
millennial craft buyers, who either came of age during the tail end of the 
craft boom or were raised by craft drinkers. They’re a valuable audience 
to have the attention of – millennial Torpedo buyers purchase 5.5 times 
more often and spend 4 times more than the average millennial craft 
buyer, according to Sierra Nevada. And other breweries are beginning to 
release their own high-octane offerings, hoping to capture the attention 
of this younger generation.

“As drinkers shop the increasingly crowded alcohol space, they’re looking 
for offerings that deliver on flavor, ingredients and ABV to provide more 
value,” said Kelli McCusker, Head of Marketing for Angry Orchard. 

“Combining Angry Orchard’s equity in 
real fruit with a higher ABV in our new 
Hardcore Dark Cherry Apple wins that 
shopper equation – while giving drinkers a 
new way to transport them to their ‘happy 
place’ that much faster.”

Another theory is that customers are 
taking a high and low approach to 
moderation instead of the usual straight 
down the middle, enjoying low-to-no 
ABV beers in tandem with big, juicy 
DIPAs. In response to customer preference, 
high-octane beers are getting more intense, 
and low-intensity beers are dropping down 
to non-alcs, which leaves a bit of a blank 
space in what’s traditionally the industry’s 
sweet spot, 4-6% beers. But if that’s still 
the range your customers are looking for, 
don’t worry. Danelle Kosmal of the Beer 
Institute says this is likely just a trend that 
will even out in time. 

“The trends of no alcohol and high-end 
ABV, there are ebbs and flows to that,” she 
says. “If we look over the past two decades 
across the total beer category, the average 
ABV doesn’t deviate a lot from 4.5 percent.”

Jolly Holidays
While hop-seekers will happily enjoy an 
Imperial IPA all year-round, a magical time 
of year is approaching – Imperial stout 
season. We tend to see more beers like 
Sierra Nevada Narwhal Imperial Stout 
or Dogfish Head Wake Up World Wide 
Stout appear on shelves as the weather 
gets colder and the holiday season 

Flying Fish Brewing Co.’s DUALLY craft beer idles around 8% and features a double payload of Citra, Strata, 
Azacca, and Mosaic hops. This consumer-favorite features flavors of peach, mild grapefruit, and northwest hops 
in every sip. Their DUALLY Double IPA is a solute to all of those who work hard and the chariots that get them 
there, no matter how many tires they have!

Go Big or Go Home
Once again, “Imperials” have found their way back into the spotlight. 
In fact, this style, which includes double and triple IPAs, has gained 
5% of the market vs. four years ago. Leading the way are award-
winning beers like Dogfish Head 90 Minute & Sierra Nevada 
Big Little Thing but there are even more Imperial-style 
sippers for you to discover. 

Maybe bigger really is better!

The first nationally distributed Imperial hard cider, Angry Orchard 
Hardcore, features bittersweet apples blended with dark cherries for 
an 8% ABV hard cider that’s robust yet smooth. 
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Spotlight On IMPERIALS

Imperial IPAs like Sierra Nevada Big Little Thing take the hoppiness 
and ABV of an IPA and dial it up for an intense flavor experience. 

approaches. That’s because Imperials of 
any kind are perfect to pair with the richer 
meals we consume around the holidays. Plus, 
there’s something about the dark, roasty malt 
of a rich Imperial stout that makes sitting 
around the fire that much cozier. They also 
make great gifts, whether your customers are 
buying for a beer geek relative or bringing a 
nice bottle to a holiday party for a host gift. 

As customers are looking to splurge on 
friends, family and maybe even themselves 
this holiday season, help them get the most 
out of their celebrations with a BIG selection 
of Imperial beers.

Big Things  
Come in BIG Packages
If your customers are chasing the “high-
octane” trend, these are the beers 
for them – not only are they high ABV 
Imperials & DIPAs, they’re also available 
in 19.2 oz. cans, perfect for the cold box.  

Dogfish Head  
90 Minute
Dubbed “Perhaps the best IPA in America” by 
Esquire, 90 Minute is a big beer with a great 
malt backbone that stands up to extreme 
hopping. 90 Minute IPA is continuously 
hopped, allowing for a pungent – but not 
crushing – hop flavor. 
 
 

Voodoo Ranger  
Imperial IPA
A rare blend of hops creates an explosion 
of fresh-cut pine and citrus flavors for a 
complex, rich and delicious flavor that can 
be found in this 19.2oz can. Voodoo Ranger 
Imperial is the #1 IPA Brand and up +$1.6M 
with +19% in growth. 
 
 
 

Sierra Nevada  
Atomic Torpedo
This East Coast/West Coast hop collision, 
introduced earlier this year, is the #2 new 
craft single serve as of press time, and the 
#6 new craft item overall. Sierra Nevada 
announced in August that the brand will 
be revamped to be even bolder in 2023, 
boosting the 8.2% ABV up to 9.2%. 

WHAT’S IN A NAME? 

“Imperial” is a hefty title, and you 
may be wondering how these big 
brews earn it. It’s actually easy – if 
the brewery decides it’s an Imperial, 
it is! The term comes from the stouts 
brewed for the Russian Imperial 
Court, but over time, Imperial has 
become shorthand for “bigger and 
better.” Imperial IPAs are also called 
double IPAs or DIPAs, but whatever 
you call them, these heavy-hitting 
IPAs have been leading growth in 
craft in 2022, with dollar sales 
+6.7% YTD as of July 2nd. 

And the Imperial tag isn’t just for 
stouts and IPAs anymore – breweries 
have crafted Imperial porters, 
Imperial sours, Imperial goses and 
more – Angry Orchard even recently 
introduced Hardcore Dark Cherry 
Apple, an Imperial hard cider. So as 
long as the brew is BIG, it can wear 
the Imperial label with pride. 
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College. He was a super passionate 
homebrewer and ultimately opened a 
Homebrew Supply Store in 1983. Originally 
self-distributed, Larry and his minimal staff 
bottled and delivered all of the beer to 
market during the company’s first few years. 
By 1989, Bell’s was shipping over 500 
barrels annually. In the late-80s, Larry went 
to the Michigan Legislature to petition for 
brewpubs to be able to sell beer on-premise. 
In 1993, Bell’s became the first Michigan 
brewery to open an onsite pub.

HT: How has the partnership with New 
Belgium impacted you and the business?

Scott Powell (SP): It’s been a year filled 
with change for everyone, but overall we’re 
incredibly proud of how we’ve been able to 
integrate our two companies with a people-
first approach, and we already have a list 
of success stories taking place behind the 
scenes! While our functional teams are 
operating as one combined entity, we’ve 
maintained a strong focus on protecting 
the legacy and sanctity of our two iconic 
brands. We’ve been sharing best practices 
and learning from each other, which has 
already resulted in increased efficiency 
across brewing and production, and with 
our combined sales and marketing teams, 
we’ve unlocked powerhouse potential to 
bring new consumers into the brands. 
For Bell’s specifically, we have formalized 
our $1 per barrel philanthropic giving 
program, Inspired Giving, which ensures 
our philanthropic giving grows as our 
business grows. We have our sights set on 
accomplishing our B-corp certification, and 

Founder, Larry Bell started Bell’s Brewery in 1985 at just 25 years old 
with a quest for better beer in Kalamazoo, Michigan. What started off 
as a 5-gallon stainless steel soup kettle has evolved into a regional craft 

brewery with the capacity of 450,000 barrels.
In late 2021, Bell’s Brewery was sold to New Belgium Brewing’s parent 
company and Larry Bell announced his retirement from the company. 
“This decision ultimately came down to two determining factors,” Bell 
said. “First, the folks at New Belgium share our ironclad commitment 
to the craft of brewing and the community-first way we’ve built our 
business. Second, this was the right time. I’ve been doing this for more 
than 36 years and recently battled some serious health issues. I want 
everyone who loves this company like I do to know we have found 
a partner that truly values our incredible beer, our culture, and the 
importance of our roots here in Michigan.” The combination of the two 
has the potential to create one of the best and largest craft portfolios 
with Voodoo Ranger IPA, New Belgium Fat Tire, Bell’s Two Hearted Ale, 
and Bell’s Oberon at the helm.

Heady Times sat down with Andy Farrell, Head Brewer and Scott Powell, 
Marketing Director for Bell’s Brewery to discuss the new partnership with 
New Belgium and upcoming seasonals for the holiday season.

Heady Times (HT): What’s your background? How did you get 
started with Bell’s Brewery?

Andy Farrell (AF): I was born and raised in Kalamazoo, Michigan. I was 
attending a local university, but I was what you would call a “fledgling 
college student” so I decided to take a semester off. I applied for a 
job at Bell’s and I have been with them for the entirety of my career. 
I started off my brewing career in an entry-level position and I have 
progressed over the 22 years. My career has included several positions 
in brewing and cellar operations, but the last 12+ years have been 
spent in leadership roles serving as Head Brewer, Brewing Innovation 
Manager, and this year I was named Brewmaster after the change 
in ownership.

HT: How was Bell’s Brewery formed?

AF: Larry Bell started homebrewing in the early 1980s after he also took 
a break from school while attending a local liberal arts school, Kalamazoo 

Andy Farrell, Brewmaster

BrewerHIGHLIGHT
Bell’s Brewery



www.kramerbev.com  HeadyTimes v.46 9

we remain committed to our social impact 
and environmental stewardship goals.

HT: Can you tell us about your flagship?

SP: I’d say we have two flagships, Two 
Hearted IPA and Oberon. Our American IPA, 
Two Hearted, makes up 50% of our value. It 
has been consistently voted as #1 Best Beer 
in America by the American Home Brewers 
Association, which is something that’s near 
and dear to our hearts. Home brewing is 
how we started, and we are still very active 
in the homebrew community. Then there’s 
our citrusy wheat ale, Oberon, which actually 
outsells Two Hearted during the summer 
season. In fact, release day for Oberon is like 
a crazy holiday for all these Midwesterners 
who’ve been cooped up in their houses with 
a foot of snow and gray skies for the last 
six months. It’s a big celebration of warmer 
weather and sunshine that’s on the way. Both 
of those beers combined are 70% of our 
volume and have grown in popularity mostly 
from word of mouth with little marketing 
support behind them. We can’t thank our fans 
enough for the success of these two beers.

HT: Can you touch on your seasonals that 
will be available during the holiday season?

SP: Outside of Two Hearted and Oberon, 
Hopslam is our next most popular. We 
typically release it in January but after some 
feedback from consumers and New Year’s 
resolutions, we thought it would be better for 
consumers to indulge during the holidays. 
Hopslam is brewed with six different hop 
varietals and comes in at 10% ABV but it’s 
released extremely limited. Given its use of 
hops and honey, Hopslam is best enjoyed as 
fresh as possible. We also have our Christmas 
Ale that’s our popular holiday beer. It’s a 
classic, Scotch ale that’s big, malty and 
strong at 7.5%. As the temperature drops, 
especially up in the Great Lakes, it’s the 
perfect beer for sitting around the fireplace.

Stock Up for the Holidays! 

Two Hearted Ale
Brewed with 100% Centennial hops 
from the Pacific Northwest and named 
after the Two Hearted River in Michigan’s 
Upper Peninsula, this IPA is bursting 
with hop aromas ranging from pine to 
grapefruit from massive hop additions 
in both the kettle and the fermenter. 
ABV: 7% 
 

Light Hearted Ale
Light Hearted is aromatic, balanced, and 
incredibly easy-drinking. This Lo-Cal IPA 
has only 110 calories, yet all the Heart. 
Centennial and Galaxy hops result in 
citrus and pine aromas, while a variety of 
specialty malts help give Light Hearted its 
body and flavor. ABV: 3.7% 
 

Hopslam
Starting with six different hop varietals 
added to the brew kettle & culminating 
with a massive dry-hop addition of 
Simcoe hops, Bell’s Hopslam Ale 
possesses the most complex hopping 
schedule in the Bell’s repertoire. 
ABV: 10% 
 

Christmas Ale
This traditional Scotch Ale is rich and 
malty with notes of caramel and a warm 
finish. Certain to make any occasion 
festive, or at least a bit more bearable. 
Enjoy with the company of friends and 
family. ABV: 7.5% 

BrewerHIGHLIGHT

355 E. Kalamazoo Ave. Kalamazoo, MI 49007

 @bellsbeer    @bellsbrewery   @bellsbrewery
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Why You ShouldBE SELLING…

If you’ve visited your local liquor store, it’s hard to miss the 
mischievous, antihero skeleton that has flooded the aisles 
with its colorful and thematic packaging. With the initial 

launch in 2017, the Voodoo Ranger series started with just 
Ranger IPA and Imperial IPA. Fast forward to 2022 and with 
numerous releases throughout the year, Voodoo Ranger has 
become the #1 IPA Brand Family, producing 75% total 
volume for New Belgium Brewing.
Voodoo Ranger is anything but conventional when it comes 
to the craft beer industry. It’s easy to get lost in the sea 
of IPAs but Voodoo is able to keep its relevancy with its 
unconventional, yet successful marketing campaigns. 
Recently they announced their newest campaign “Vote 
Voodoo” on social media which allows consumers to vote 
on two competing Voodoo Ranger IPAs, Danger Beach IPA 
and Voodoo Vice IPA. The launch began on their Instagram 
page which has an unprecedented 92,000 followers and 
continues to grow its fanbase daily. At the conclusion of 
the campaign, the victorious IPA will be the next brand 
launch that will be available in 6-packs for 2023.

CHECK OUT THIS VOODOO LINEUP

 Voodoo Ranger Imperial (#1 IPA Brand) is up +$1.6M 
and +16% in growth

 Voodoo Ranger Juicy Haze is up +181K and +6% growth

 Voodoo Ranger Hoppy Pack (#1 IPA Variety) is up 
+$535K and +21.5% in growth

 Voodoo Ranger Juice Force (#1 2022 Craft Brand 
Launch) has brought +$6.3M to the New Belgium portfolio

But why should retailers sell Voodoo Ranger? Mike Lasher, 
New Jersey Area Manager for New Belgium Brewing explains, 
“It’s simple, if you like money you need to be selling Voodoo 
Ranger in your store, restaurant, or bar. You are leaving dollars 
on the table if you aren’t selling it. In hindsight, we release 
brands every year but those brands don’t cannibalize each 
other. Voodoo Ranger is the hottest brand family, #1 IPA 
family in the country, and we have the hottest styles available.”

New Belgium Voodoo Ranger

Voodoo Ranger’s Dynamite Portfolio

Voodoo Ranger  
Juice Force IPA

Juice Force is a fruit-forward, 
highly drinkable, 9.5% ABV 
blast. Buckle up, with this 
hazy IPA you’ll be buzzing 
the tower in no time.

Voodoo Ranger  
Juicy Haze IPA

Packed with bright tropical 
aromas and brilliant citrusy 
flavors, this unfiltered IPA 
wraps up with a pleasantly 
smooth finish. ABV: 7.5%

Voodoo Ranger  
Imperial IPA

A rare blend of choice hops 
creates an explosion of fresh-
cut pine and citrus flavors for 
a complex, rich and delicious 
flavor. ABV: 9%

Voodoo Ranger  
Hoppy Pack

This unique 2/12 can variety 
where the consumer can vote 
for the next Voodoo Ranger 
features: Voodoo Ranger 
IPA, Xperimental IPA, and 
candidates, Voodoo Vice IPA 
and Danger Beach IPA.

Voodoo Ranger IPA

Bursting with tropical aromas 
and juicy fruit flavors from 
Mosaic and Amarillo hops, this 
golden IPA is perfectly bitter 
with a refreshing, sublime 
finish. ABV: 7%
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HopART
Anchor Christmas Ale
This tasty tradition honors the past in exciting new ways,  
year after year.

’Twas the fortnight before Christmas in Fritz Maytag’s house…

Just like the renowned poem, there are things we look forward to each 
year as the holidays roll around. For beer aficionados, it’s the annual 
release of a new Anchor Christmas Ale with its ever-changing label. 

Since 1975, Anchor Brewing has created a new brew (the recipe is always 
a guarded secret) with a unique hand-drawn label. Only available from early 
November to mid-January, the first Anchor Christmas Ale marked the revived 
tradition that had fallen by the wayside.
“As far as I could discover, it was the only real Christmas brew in the 
world at that time,” recalls Fritz Maytag, Owner and President of Anchor 
Brewing from 1965 to 2010. “The tradition had disappeared, I think, 
even in Scandinavia, where it had lingered. We bottled it just nine days 
before Christmas in 1975. It was like a holiday surprise for beer lovers.”

Because this new beer was so well received, Maytag decided he would 
brew a new recipe and debut a new tree on the label each year. 
“The intent with which we offer it,” as it states on the label, “remains 
the same: joy and celebration of the newness of life. Since ancient 
times, trees have symbolized the winter solstice, when the earth, with its 
seasons, appears born anew.”

The man behind the artwork is James Stitt, the 
illustrator who has crafted Anchor’s unique labels for 
over 40 years. Maytag originally planned to commission 
a new artist every year, but he was so impressed with 
Stitt’s work that the two men have designed every 
Christmas Ale label (except one) since 1975. Each 
year, Maytag selected a different tree with a California 
connection – varieties found everywhere from his 
ranch in Napa Valley to Golden Gate Park. Although 
Maytag sold the brewery in 2010, Stitt continues 
to work with a team from Anchor to design a new 
Christmas Ale label every year.

The tree selected for this year’s label is the 
Blue Gum, formally known as Eucalyptus 
Globulus. Mary Ellen Pleasant, the mother of 
Civil Rights in California, planted Blue Gum 
trees in front of her San Francisco home in the 
1800s. Though the home is long gone, these 
towering landmark trees remain a living tribute. 
This year, Anchor Christmas Ale is a 7.2% 
ABV spiced red rye ale described as elegant, 
with notes of orange, honeysuckle, toasted 
malts, fine rye bread and botanicals, so the 
stately Blue Gum Tree, as drawn by Stitt, is a 
fitting choice.

Since 1975, every label that’s graced Anchor Christmas Ale was 
created by illustrator James Stitt. This 94-year-old artist still 
collaborates with Anchor Brewmasters to design a label with an 
appropriate tree.

Found throughout the San Francisco Bay area, the Blue Gum Tree is 
depicted on the 2022 Christmas Ale label.
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IndustrySPOTLIGHT
Get to Know Lindsay Roake, 
Sr. Distributor Sales Executive 
Molson Coors  
Beverage Company

LINDSAY ROAKE IS NO STRANGER TO THE BEER INDUSTRY. AFTER 
starting her career in New York City and transiting to Heineken, 
Lindsay has established herself with Molson Coors Beverage 

Company as their Distributor Sales Executive, managing the portfolio at 
Kramer Beverage and Standard Distributing in Delaware.

Heady Times (HT): What’s your background?

Lindsay Roake (LR): I was born and raised in Monmouth County 
and worked various jobs growing up in the retail and hospitality 
industries. After graduating from Stockton University (with a BS in 
Business Marketing), I held a Marketing Coordinator position focused 
on Concessions Management for Clearview Cinemas, a chain of movie 
theatres within the New York metropolitan area. Following that role, I 
found myself in New York City, working as a Sales Service Administrator 
for Givaudan Fragrances Corporation, acting as a liaison between sales, 
customer service, perfumery, marketing & operations.

HT: Can you tell us how you got into the industry and how you 
ended up with Molson Coors?

LR: Following an unfortunate incident playing in a co-ed soccer league, 
I needed to shift my focus out of New York City. Through networking, I 
started working with a local sampling agency. An opportunity presented 
itself to apply and interview as an Off-Premise Manager for Heineken 
USA and I went for it! After seven years with Heineken, I found my way 
to Molson Coors as their Distributor Sales Executive.

HT: What’s the best part about your job?

LR: I’ve always been involved in team sports my entire life. This industry 
and job, to me, is very reminiscent of that in relation to culture and 
collaboration. Sharing a vision and a common goal, being dedicated to 
working hard but also taking the time to celebrate the achievements 
along the way. I also enjoy engaging and connecting with consumers, it’s 
always fun to see how they interact with the brands!

HT: What does an average day look like for you in your 
current position?

LR: Every day is different and that’s what keeps you on your toes. It’s 
a combination of behind-the-scenes activities; working closely with Joe 
Hales and the sales team to strategize, plan programs & initiatives, and 
then getting out to retail to interact with our customers to assist with 
execution and driving the business.

HT: What can retailers and consumers get excited about next from 
Molson Coors in 2023?

LR: There are LOTS of exciting plans, partnerships, and programs across 
the entire portfolio, including new product offerings and LTOs. We are 
ready to deliver a strong 2023 and Molson Coors can’t wait to share 
all the details! Heady Times is always up to speed on the latest and 
greatest, so make sure to check back each edition to see what’s coming!

HT: What’s your favorite product from 
Molson Coors?

LR: At the top for me is Blue Moon 
Belgian White, especially its signature 
orange slice. I also really enjoy Blue Moon 
LightSky and Topo Chico Hard Seltzers. 
There are so many beloved and iconic 
brands to choose from, how do I pick 
just one?

We are ready to  

deliver a strong 2023  

and Molson Coors  

can’t wait to  

share all the details! 
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NewPRODUCTS
Now Selling Athletic Brewing Co.

Athletic Run Wild
The ultimate session-able IPA. Perfectly 
balanced and brewed with organic Vienna 
malt and a blend of five Northwest hops. 
The approachable bitterness and classic 
piney, citrusy aroma that blends perfectly 
with the subtle, yet complex malt profile. 
Run Wild IPA stands shoulder to shoulder 
with the best full-strength IPAs in terms 
of taste and has the awards to prove it. 
ABV: Non-alcoholic Package: 12 oz. 
cans only Availability: Now, year-round

Athletic Upside Dawn
Refreshing, clean, and balanced. 
This light-bodied is brewed with 
premium organic Vienna malt paired 
with a combination of English and 
American hops that add earthy, spicy, 
and citrusy character. ABV: Non-
alcoholic Package: 12 oz. cans only 
Availability: Now, year-round

Athletic Free Wave
Free Wave Hazy IPA is meant for the 
open road. Whether you’re cruising 
on a longboard or tracing your way 
up the coast on your bike, our Free 
Wave doesn’t cut corners. This mouth-
watering IPA is loaded with Amarillo, 
Citra, and Mosaic hops. You’ll want 
to grab a few for the road. ABV: Non-
alcoholic Package: 12 oz. cans only 
Availability: Now, year-round

Athletic Lite
Athletic Lite is your everyday brew – 
refreshing, low on calories, and low 
on carbs. It’s classically simple yet 
expertly crafted, with a crisp, dry finish. 
Brewed specifically for the sport of life, 
it’s the perfect choice for any occasion 
or no occasion at all. ABV: Non-
alcoholic Package: 12 oz. cans only 
Availability: Now, year-round

Cerveza Atletica
Cerveza Atletica is a refreshing Mexican-
inspired Light Copper, perfect for summer. 
The brew has a light copper hue with an 
aroma and flavor of delicate bread crust 
and golden treacle that are balanced 
with light spicy and floral notes from the 
noble hop, German Hersbrucker. ABV: Non-alcoholic 
Package: 12 oz. cans only Availability: Now, 
year-round

Athletic All Out Extra Dark
All Out is their bold and daring stout-
inspired brew. It’s light but rich, smooth 
yet complex, and has a brazen flavor that 
never quits. It leads with notes of roasted 
nuts and dark coffee, and finishes with 
a hint of semi-sweet chocolate. Velvety, 
nuanced, and meticulously crafted, it’s 
an adventure all its own just waiting 
to be enjoyed. ABV: Non-alcoholic 
Package: 12 oz. cans only Availability: Seasonally 
through February

Yuengling Bongo Fizz
Yuengling Bongo Fizz is the latest innovation from 
America’s Oldest Brewery. Light, refreshing, and crisp, 
this premium beer is the embodiment of tropical 
relaxation. Yearn for the beach with a taste that finishes 
with a juicy burst of natural mango flavor. ABV: 4.5% 
Package: 12 oz. cans only Availability: Now, 
year-round
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NewPACKAGES
Truly Hard Seltzer  
Product Refresh

Truly is now made with 
real fruit juice! Truly 
drinkers were looking 
for a more sessionable 
seltzer, and Truly 
delivered! In addition to 
the liquid change, this 
refresh includes five new 
flavors and optimized 
packaging – plus, all 
Truly products now have 
a 6-month shelf life. 
Availability: Now!

•  In the Truly Berry 
Variety 12-pack, 
Blueberry and 
Strawberry Lime 
have replaced 
Blueberry Acai and 
Raspberry Lime

•  In the Truly Tropical 
Variety 12-pack, 
Watermelon Breeze 
has replaced 
Watermelon Kiwi

•  In the Truly Tea 
Variety 12-pack, Half 
& Half has replaced 
Raspberry Tea

•  In the Truly 
Lemonade 
Variety 12-pack, 
Pineapple Lemonade 
has replaced 
Mango Lemonade

•  In the Truly Original 
Variety 24 packs, 
Watermelon Breeze 
and Strawberry 
Lime have replaced 
Watermelon Kiwi, 
Pineapple, and 
Black Cherry.

Sierra Nevada  
Hoppy Sampler New Mix
Consumers will enjoy four hoppy beers in this variety 
pack, which includes Sierra’s newest IPA: Cryo 
Fresh Torpedo. Exclusive to the Sampler, Cyro Fresh 
Torpedo freezes hop harvest in time. Now the freshest, 
most powerful hop flavor is always within reach. The 
innovators at Yakima Chief Hops isolated pure lupulin 
from just-picked wet hops, and this Torpedo is first to 
feature their extreme notes of citrus, 
stone fruit, and fresh 
harvest magic. Cryo 
Fresh Torpedo joins: 
Pale Ale, Torpedo 
Extra IP,A and Dankful 
West Coast IPA in this 
new 2/12 bottle variety 
pack which will replace 
Sierra’s current Sampler 
Pack. Availability: Now, 
year-round

Guinness Gives Back America 
Limited Edition Cans
Beginning in late October for a limited time, Guinness 
will donate $1 up to $1,000,000 to local and 
national charitable organizations across America for 
every Guinness Gives Back 14.9 oz. can 8-pack. 
Availability: Now!

Glasstown 609 IPA
The only IPA for South 
Jersey is now available 
in 6-pack 12 oz.cans! 
Light in body but bold 
in hoppy citrus flavor. 
It’s your new favorite 
IPA. Brewed with 
Cascade, Simcoe, and 
Citra hops, it’s made 
specifically for the 609 area code where the owners 
grew up. ABV: 6.9% Availability: Now, year-round
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When Demand Exceeds Supply
Many of our craft seasonal and specialty releases are 
available in limited or extremely limited quantities. 
Breweries only produce a certain amount of their 
specialty beers, and Kramer does all they can to 
get as much product as possible. In addition, this 
publication is compiled months prior to the decision 
made by the brewery to allocate their products to the 
wholesaler. Variations in production for some of these 
limited release offerings will fluctuate, resulting in 
lower quantities than anticipated. If you are interested 
in something you see in this publication and it is out of 
stock when you place your order, please contact your 
Kramer Beverage Sales Representative to discuss a 
similar option.

Kramer Beverage also sends out regular email blasts 
to inform our customers of pricing, pre-orders, 
as well as new and seasonal offerings. If you are 
interested in receiving these emails, please contact 
info@kramerbev.com.

Leinenkugel’s Toasted Bock
A toasty, wintery take on a traditional southern 
German bock beer, Leinenkugel’s Toasted 
Bock is back for the season. Try this unique 
blend of German and American ingredients 
for a smooth finish that’ll leave you feeling 
cozy. ABV: 5.1% Package: 12 oz. cans only 
Availability: November

Leinenkugel’s  
Chocolate Dunkel

Leinenkugel’s latest winter 
seasonal combines the refreshment of a 
crisp dark lager with smooth, chocolatey 
goodness for the perfect holiday sip. 
ABV: 5.5% Packages: 12 oz. cans and 
draught Availability: November

Sierra Nevada 
Celebration Ale
The start of the Celebration season 
is a festive event. Sierra can’t 
start brewing until the first fresh 
hops have arrived, but once 
they have, the season is officially 
underway! First brewed in 
1981, Celebration IPA is one 
of the earliest examples of an 
American-style IPA and one of the 
few hop-forward holiday beers. 
Famous for its intense citrus 
and pine aromas, Celebration 
Ale is bold and intense, featuring 
Cascade, Centennial and Chinook hops. 
ABV: 6.8% Packages: 12 oz. cans and draught 
Availability: November

Sierra Nevada Bigfoot
Bigfoot is a beast of a beer, brimming 
with bold flavors of bittersweet malt 
and heaps of aggressive whole-
cone Pacific Northwest hops. First 
introduced in the winter of 1982, 
Bigfoot is a cult-classic beer brewed 
in a barleywine style, meaning a strong, robust, bruiser 
of a beer with the refined intensity of a wine. Bigfoot 
is prized by beer collectors for its supreme cellarability. 
Under the proper conditions, it can age like a fine wine, 
developing new flavors and character as it matures in 
the bottle. Each new release is vintage-dated. Collect 
your own and see the flavors develop and progress. 
ABV: 9.6% Packages: 12 oz. bottles and draught 
Availability: Late December

Sierra Nevada  
Little Things Rotating Hazy IPA – 
Juicy Little Thing
The newest member to join the 
Little Things family is the Hazy 
Little Things Rotating IPA. Juicy 
Little Thing IPA will be the first of 
three rotating 6-packs that will 
offer consumers something bold 
and unique. Juicy Little Thing is 
full of fruity notes of pineapple, 
grapefruit, orange, and fresh berries, 
with the ever-present Little Things haze. 
Completing the rotator series will be 
Little Things Tropical for the summer and 
Dank in the fall. ABV: 6.5% Package: 12 oz. cans only 
Available: Late December

NEW!
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Samuel Adams Winter Lager
For colder nights, lean on Winter Lager, a crisp 
bock with citrus and spices. The clementine 
orange aroma is especially refreshing during 
holiday meals and celebrations. ABV: 5.6% 
Packages: 12 oz. bottles, 12 oz. cans, and 
draught Availability: November

Samuel Adams Beer 
for Cheers Bottle 
Variety Pack
Sam Adams’ winter 2/12 bottle 
variety pack includes: Boston 
Lager, Winter Lager, Holiday 
White Ale, Old Fezziwig, 
Black Lager, and Cold IPA. 
Availability: Now!

Samuel Adams Holiday White Ale
The holidays are full of friends, family, 
festive parties... and last-minute 
gifts and food mishaps. Whatever 
happens, this crisp white ale is a 
trusty plus one, smoothing things over 
with orange peel and holiday spices. 
ABV: 5.8% Package: 12 oz. bottles only 
Availability: November

Samuel Adams Chocolate Bock
When you can’t choose between beer 
and chocolate, Chocolate Bock is the 
best of both worlds. Smooth, rich, 
and dark, this bock is slowly aged on 
a bed of cocoa nibs from Ghana and 
Ecuador, giving it notes of chocolate, 
honey, and vanilla. Decadent and 
robust, it’s the perfect beer to celebrate 

the season. ABV: 5.8% Package: 12 oz. bottles only 
Availability: November

Truly Holiday Party Pack
Truly’s new 2/12 slim can 
Holiday Party Pack includes 
four exciting flavors, perfect 
for any holiday gathering: 
Cran Orange Sparkler, 
Holiday Sangria Style, 
Pear Martini Style and 

Berry Bramble Style. 
Availability: November

Dogfish Head  
Wake Up World Wide Stout
Brewed with ingredients that 
highlight organic, regenerative, and 
sustainable practices, this World 
Wide Stout is back with a wake-up 
call. Regeneratively grown malts, organic 
maple syrups, and coffee, as well as oat 
milk, give it a balanced breakfast flavor and 
attitude. ABV: 16%-18% Packages: 12 oz. bottles and 
draught Availability: Mid-October

Dogfish Head  
Crimson Cru Red Ale
This collab starts with Rodenbach’s 
Grand Cru, a complex beer 
with a great deal of wood and 
esters, shipped overseas from 
their brewery in Belgium. Grand 
Cru is then blended with a new red ale 
from Dogfish Head that’s infused with sumac and 
sweet orange peel and dry-hopped with Hallertau 
Blanc. ABV: 7.1% Package: 12 oz. bottles only 
Availability: November

Dogfish Head Walking Run
This hazy, hoppy, Maine-style 
pale ale is brewed with English 
pale ale malt, wheat malt, 
and flaked oats for a pillowy 
soft malt flavor with a rush of 
citrus and tropical hop aroma and flavor. 
ABV: 5.6% Package: 16 oz. cans only 
Availability: November

Woodchuck Variety Pack
The Woodchuck Variety Pack has a new 
mix! Included in this 2/12 can Variety Pack 
are four cider styles sure to please any 
crowd: Amber, Guava Nother, Sangria, and 
Pearsecco. Availability: Now!

*Note from Vermont Hard 
Cider Co.: All Woodchuck 
6-pack cans have transitioned 
from Pack Tech carriers (plastic 
rings) to Wrap Pack Boxes, 
which are much better for the 
environment!

NEW!

NEW!

NEW!

New 
Collab!

NEW 
MIX!
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Guinness Old Fashioned 
Inspired Ale
260 years of Irish brewing experience 
meets American beer creativity in 
this new seasonal brew. When you 
hear “old fashioned,” certain flavors 
come to mind – warming vanilla oak, 
sweet cherry, and bright orange. This 

cocktail-inspired ale is aged in Kentucky 
bourbon barrels and then finished with orange and 
cherry. ABV: 10.8% Packages: 11.2 oz. bottles 

and draught Availability: Now!

Smirnoff Ice Red, White + Merry 
Holiday Punch

This holiday punch is full 
of festive flavors wrapped 
in red and gold packaging 
that stands out from the rest and 
is perfect for the holiday season. 
ABV: 4.5% Package: 12 oz. bottles 
only Availability: Now!

Smirnoff Ice Red White + Merry 
Holiday Punch Variety Pack

This festive variety pack 
includes three cans of these 
holiday flavors: Holiday 
Punch, Berry Punch, Citrus 
Punch, and Orchard Punch. 
Package: 12 oz. cans only 
Availability: Now!

Shiner Holiday Cheer
A Shiner holiday tradition, this Old World 
dunkelweizen is brewed with Texas peaches 
and roasted pecans – perfect for cracking 
open in front of a crackling fire. Its unique 
taste helped it become one of the best-
performing winter seasonals in the US 
ABV: 5.4% Packages: 12 oz. bottles, 

12 oz. cans, and draught Availability: Now!

Shiner  
Bonfire Brewskis
No matter where you are, there’s 
something great about pairing a 
warm fire with a cold beer. Bonfire 
Brewskis includes three beers 

that make these good times even better: Toasted, 
Chocolate Raspberry Porter, and Vanilla Cold Brew. 
Package: 12 oz. cans only Availability: Now!

New Belgium Holiday Ale
’Tis the season for flavors of cranberry and 
orange, cinnamon and spice, for naughty 
and nice! ABV: 7.5% Packages: 12 oz. 
cans and draught Availability: Now!

New Belgium 
Oakspire
A limited-edition collaboration between New 
Belgium and Knob Creek, Oakspire is a unique 
bourbon-barrel ale aged with bourbon-
steeped oak spirals and char from inside 
the barrel. In addition, an array of malts 
were used to create this beautiful beer. 
Smooth notes of toffee, vanilla, and caramel 
wrap up with a pleasantly warm finish. 
ABV: 9% Package: 12 oz. bottles only 
Availability: Now!

Bell’s Brewery Christmas Ale
This traditional Scotch Ale is rich and malty with 
notes of caramel and a warm finish. Certain to 

make any occasion festive, or at least a bit 
more bearable. Enjoy with the company of 
friends and family. ABV: 7.5% Package: 12 oz. 
bottles only Availability: Now!

Bell’s Brewery 
Hopslam
A biting, bitter, tongue bruiser of an 

ale. With a name like Hopslam, what did you 
expect? ABV: 10% Package: 12 oz. cans 
only Availability: Now!

Deschutes Jubelale
A dark, malty celebration ale with layered 
flavors and beautifully balanced hopping. 
Jubelale pours deep garnet in color, medium-
bodied, with notes of chicory, earth, spice, 
and fruit. To beer lovers, it’s like Yule fire 
and family. ABV: 6.7% Package: 12 oz. 
bottles only Availability: Now!

NEW!

NEW!
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Harpoon Winter Warmer
The first seasonal craft beer release on the east 
coast, Winter Warmer has been their holiday 
tradition since 1988 and has become a New 
England classic. Combining the subtle sweetness 
of caramel malt with holiday spice additions 
of cinnamon and nutmeg, it’s both hardy and 
satisfying yet surprisingly easy to drink. From 
the cozy pubs and apartments of Boston to the 
snowy lodges in Vermont’s Green Mountains – 
enjoy with friends and loved ones and let the 
revelry begin! ABV: 6.7% Package: 12 oz. 
bottles only Availability: Now!

Harpoon  
The Holiday Mix Variety Pack

There are a few requirements 
for a great holiday party – good 
company, a killer playlist, and 
some tasty beers. Inspired by the 
timeless sounds of the holiday 
season, this mix pack features 
four Harpoon classics, including 

the 35th annual release of Winter 
Warmer, and brewery favorite and shift beer staple 

Harpoon Dark. Get in the spirit with The Holiday Mix! 
Package: 12 oz. cans only Availability: Now!

Anchor Christmas Ale
Anchor Christmas Ale is an elegant 
holiday brew with notes of orange 
and honeysuckle, toasted malts and 
fine rye bread with well-structured 
botanicals. This full-bodied holiday ale 
pairs perfectly with corned beef on rye, 
whole grain mustard, cornichon, and 
German chocolate cake. This is the 

brewery’s forty-eighth edition of their iconic Christmas 
Ale. Made with natural flavors, this festive ale features 
a new recipe and a new tree on the label every year, 
but the intent with which it’s offered is the same: joy 
and celebration of the newness of life. Trees symbolize 
the winter solstice when the earth, with its seasons, 
appears born anew. The tree on this year’s edition is a 
blue gum. Mary Ellen Pleasant planted blue gum trees 
in front of her San Francisco home in the 1800s. The 
home is long gone, but her landmark trees remain, a 
living tribute to the Mother of Civil Rights in California. 
ABV: 7.2% Packages: 12 oz. bottles and draught 
Availability: Now!

Heavy Seas Winter Storm
Winter Storm might just be the 
best example of who Heavy Seas 
is. Inspired by the classic English 
extra special bitter, but brewed in 
Heavy Seas’ fearless, bold and 
independent style, this winter 
seasonal draws on hops from 
the West Coast and the UK for 
its pronounced bitterness. A mix of pale and darker 
malts gives it the tawny color and robust body. True to 
the style, Winter Storm’s aroma is full of nutty malts 
and earthy hops. This is an exceptionally balanced 
beer for that time of year when the days get shorter, 
the nights grow longer and the air is crisp. ABV: 7.5% 
Package: 12 oz. bottles only Availability: Now! (not 
available in Burlington or Mercer counties)

Heavy Seas The Red Eclipse
This decadent, vanilla cherry stout 
is velvety and sweet, but don’t be 
fooled – bourbon barrels add rich 
notes of oak and caramel that 
make this beer a true rarity. Savor 
the experience of The Red Eclipse. 
ABV: 10% Package: 12 oz. bottles 
only Availability: Now! (not available 
in Burlington or Mercer counties)

Heavy Seas  
Frozen Seas Bottle Sampler
Heavy Seas’ 2/12 winter variety pack includes: 27th 
Anniversary Ale, an Imperial porter aged on oak and 
chock-full of chocolate, vanilla, caramel, and earthy 
wood flavors that celebrates 27 years of brewing 
independent, bold and fearless beer; Glacial Drift, 
a rich brown ale brewed with ginger, molasses, and 
winter spices; Winter Storm, an Imperial ESB ale that 
draws on hops from the West Coast and the UK for 
its pronounced bitterness and Impending Doom 4, a 
massive double hazy IPA brewed with Citra, Enigma, 
Cashmere and Sabro hops. Availability: November (not 
available in Burlington or Mercer counties)

NEW 
VARIETY 
PACK!
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DuClaw PastryArchy  
Candy Cane Stout
A beautifully dark imperial stout 
made with Tahitian vanilla bean, 
mint, vanilla, and lactose. The tan 
head is as tasty as it is inviting. 
Come on in from the cold and 
slide into the holidays with cool 
notes of peppermint, roasty 
malts, and deep chocolate. 
ABV: 7.5% Packages: 16 oz. 
cans and draught Availability: Now!

DuClaw Regular Jesus
Their famous Sweet Baby Jesus! Chocolate 
Peanut Butter Porter, now Regular. A 
stripped-down porter with no adjuncts to 
focus on the purity of the beer style itself. 
For when you just want a regular porter. 
ABV: 6.3% Packages: 16 oz. cans and 
draught Availability: Now!

DuClaw Misfit Red
They see a rebel, a lone wolf, and a misfit. 
DuClaw sees an individualist, a creative, 
and a visionary. This American-style red 
ale with a smooth, crisp finish has quietly 
thrived in production for 24 years, and 
they’re elevating it into the spotlight because 
it deserves to be celebrated. So here they 
are. Craft Be Cherished. Rules Be Damned. 
ABV: 5% Packages: 16 oz. cans and 
draught Availability: Now!

DuClaw Sweet Baby Java
Their medal-winning chocolate peanut butter 
porter infused with whole bean espresso 
adds new depth and complexity to their 
Sweet Baby. Pop the top, take a sip, and 
you’ll wonder... Where has this “bean” all my 
life? ABV: 6.2% Packages: 16 oz. cans and 
draught Availability: Now!

DuClaw The Perfect Pear
Some things are just better together. Just 
like this sour ale. With hops in true tart 
harmony, each smooth and satisfying sip 
unfolds layers of juicy pear and warm vanilla. 
Finished with a burst of fruity flavor, you’ll 
want to hit replay on our soundtrack, or 
perhaps the sweet sound of cracking this 
can open. ABV: 7.1% Package: 16 oz. cans 
only Availability: Now!

Double Nickel Friends Giving
Friends Giving is back again this holiday 
season! This brew is a way of turning a 
little creativity, comradery, community, 
and collaboration into support for feeding 
families in need. Double Nickel teamed up 
with Tonewood Brewing Company, Cape May 
Brewing Company, Urban Village Brewing 
Company, and Source Brewing to creatively 
collaborate on a new brew, a “Potluck IPA,” 
with all the proceeds going to support local 
charities. This Thanksgiving, they are excited to be 
partnering with four awesome local organizations that 
help feed and educate food-insecure families in the 
New Jersey and Philadelphia area. The Friends Giving 
initiative has already raised over $200,000 in funds 
and food product donations for their partner charities 
in just four years. ABV: 7% Package: 16 oz. cans 
only Availability: Now! (not available in Burlington or 
Mercer counties)

Evil Genius Santa! I Know Him
Evil Genius’ holiday saison is brewed with 
rose hips, chamomile, black currants, 
and dark candi syrup. Complex and 
intriguing, this Belgian-style ale is the one 
that broke dad’s leg lamp. ABV: 7.2% 
Packages: 12 oz. cans and draught 
Availability: Now!

Evil Genius There’s So 
Much Room For Activities!
Did we just become best friends? This 
double dry-hopped Imperial hazy IPA is a 
lil’ slice of heaven. It’s brewed with wheat 
and oats for body and haze, crystal malt for 
color and sweetness, and a heaping double 
dose of Amarillo and Idaho-7 hops for a truly 
juicy experience. Strap in! Just ask your 
dad’s permission before you go borrow his 
boat. ABV: 7.8% Packages: 12 oz. cans and 
draught Availability: Now!

Evil Genius Playoffs!?!
Like a creamsicle without the 
brain freeze, this full-bodied IPA 
is dry-hopped with Azacca and 
Motueka hops and dosed with 
natural orange and vanilla flavor. Evil Genius 
thought about putting a wooden stick in it for that 
authentic creamsicle experience but decided against 
it. ABV: 7% Packages: 12 oz. cans and draught 
Availability: December

NEW!

NEW!
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Fegley’s Rude Elf Reserve
The annual arrival of Fegley’s favorite 
impudent pixie is once again upon us. Now 
the holiday season can officially begin. 
The dry finish and rich body complements 
the balanced spices nuances of clove, 
cinnamon, and nutmeg found in our 
Belgian Strong Dark Ale. Don’t let this 
cheeky imp hoard all the goodies. Reserve 
yours today, and maybe leave a little out 
for Santa... just in case you were close 
to being on the “Naughty” list this year. ABV: 10.5% 
Packages: 16 oz. cans and draught Availability: Now!

2SP The Russian
The colossus of Imperial stouts, The 
Russian is a big, roasty, espresso-y, 
chocolatey, rich beer that has won three 
GABF gold medals and silver at the World 
Beer Cup. ABV: 9% Packages: 12 oz. cans 
and draught Availability: Now!

2SP Fuzzy Math
Liquid cranberry sauce! Your grandmother 
would be so jealous that she’d ask you 
for the recipe if this mouth-watering, 
pucker-inducing expose in sensory showed 
up in her house for Thanksgiving dinner. 
Enjoy a pour of pure sunshine as a 
digestivo all holiday season! ABV: 5.7% 
Packages: 16 oz. cans and draught 
Availability: Now!

2SP Spot Saver
A rich and robust strong stout blended 
with South Philly’s own Herman’s Coffee 
with their special winter blend. This jawn 
includes two dark roasts from Mexico and 
Colombia. Big, rich coffee flavors of dark 
fruit and subtle floral notes from the coffee 
blends beautifully with the 
chocolatey smooth stout 

base. ABV: 7% Packages: 16 oz. 
cans and draught 
Availability: Late November

Flying Fish  
Fried Ice Cream Stout
Imperial stout and fried ice cream flavors 
together… Why not indulge in two great 
things at once? This rich and complex stout 
provides ample roasted malt and vanilla 
aromas, then gets paired with real vanilla 
ice cream, flavors of cinnamon, and dark 
chocolate to produce a truly unique treat. 
ABV: 9% Packages: 16 oz. cans and 
draught Availability: Now!

Flying Fish Dirt Cake
Brewed with brownie mix, 
crushed cookies and gummy 
worms, this 10.5% Imperial 
Stout will make for a great 
dessert. Packages: 16 oz. 
cans and draught 
Availability: Now!

Flying Fish Winter Cru
Hints of cinnamon and nutmeg are 
highlighted in the belgian-style ale that’s 
made for cold weather enjoyment. 
ABV: 7% Packages: 12 oz. bottles and 
draught Availability: Now!

MudHen Hero Boy
MudHen’s holiday Belgian strong ale, 
Hero Boy, has sweet and tart cherry 
flavors with a touch of cinnamon. 
ABV: 8% Package: Draught only 
Availability: Now!

MudHen  
Yellow Flashing Lights

Yellow Flashing Lights 
pays homage to 

the time of year when locals revel 
in Wildwood’s serenity. Enjoy this 
rich and robust Imperial Stout. 
ABV: 8% Packages: 16 oz. 
cans and draught 
Availability: Late November
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Paradox High Fashion
Hermits Heaven, a 
tranquil blend of citrus 
and chocolate that 
wanders upon the 
tongue and settles 
down with a toasty-ness 
to warm the spirit. A 
homely blend of roasted 
malts and citrus hops 
will leave you at peace in 
your abode to relax and 
ponder the meaning of 
solidarity. Detach, reflect 

and take ease for the gates to Hermits Heaven can be 
found through the trees. ABV: 6.3% Packages: 16 oz. 
cans and draught Availability: Now!

Paradox Cast Iron Cat
Cast Iron Cat is their 
big-time Belgian Dark 
Strong Ale! Made with 
over 2,600 pounds of 
barley, this beer is big, 
dark, and malty. It uses 
all New York State hops 
and grains and a mix 
of yeast that gives it 
an unmistakable plum, 
dark cherry, and stone 
fruit tones. It’s got full 
body, solid flavors, and 

aromas to match. “Calm is the night with stars shining 
bright when moonlight swallows all in sight. Strolling 
along with a crooked top hat, here comes that old Cast 
Iron Cat.” ABV: 8% Packages: 16 oz. cans and draught 
Availability: December

Paradox  
One Handed Applause Nectaron

One Handed Applause 
Nectaron is a New 
England IPA brewed 
with Nectaron 
hops. ABV: 6.5% 
Packages: 16 oz. 
cans and draught 
Availability: December

Glasstown  
It’s A Wonderful Ale
This signature holiday beer tastes like a 
Christmas cookie in a glass. Brewed with 
cinnamon, allspice, vanilla, and nutmeg, 
this beer is reminiscent of enjoying 
Christmas cookies in the living room by 
the tree. It is sweet and spicy! ABV: 6.5% 
Packages: 16 oz. cans and draught 
Availability: Now!

Glasstown  
Danky Kong
Danky Kong is dank, hoppy, and resiny, 
with bits of tropical fruit. It is hopped 
with massive amounts of Citra, Mosaic, 
Galaxy, and Nelson Sauvin. ABV: 7.2% 
Packages: 16 oz. cans and draught 
Availability: Late November

Fenwick’s New Salem  
Single Barrel Bourbon
Fenwick’s Whiskey is a single barrel, 96 proof, and 
aged at least 2 years in their hand-selected Northern 
White Oak Barrels. Tasting notes include: caramel, dried 
fruit, fig, nutty, oak and finishes smooth. Fenwick’s 
is produced at NJ’s first farm distillery in Salem, NJ. 
Package: 750ml bottles only Availability: Now!

Fenwick’s New Salem  
Single Barrel Rye Whiskey
Fenwick’s Whiskey is 
a single barrel, 96 
proof, and aged at 
least 2 years in their 
hand-selected Northern 
White Oak Barrels. 
Tasting notes include: 
caramel, dried fruit, fig, 
nutty, oak and finishes 
smooth. Fenwick’s is 
produced at NJ’s first 
farm distillery in Salem, 
NJ. Package: 750ml 
bottles only 
Availability: Now!

Spirits
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The Champagne of Beers 
Delivers Holiday Cheers
This winter, shoppers everywhere will be raising a Miller 
High Life to occasions big and small. Scan packs and 
POS to access a mad lib-style Holiday Toast Generator 
and get the chance to win a celebratory High Life via 
Venmo. High Life’s thematic holiday 12 oz. bottle 
packaging will have drinkers celebrating in style while 
elegant but playful on and off-premise tools drive 
engagement with the promo.

Have an Italian Holiday  
with Peroni
The authentically Italian beer brand 
is bringing a touch of European 
flare to your holiday celebrations. 
Running now through February 
2023, new ribbon-inspired 
packaging and POS will urge 
shoppers to scan for a free Peroni. 
And with premium pole toppers, 
case stackers, and more, they’re 
turning up the Italian elegance from bottle to bar.

Vibe Out for the Holidays
Holiday seltzers are in the bag – the shopping bag, that 
is – with Vizzy’s festive lineup. The bright, disco-inspired 
POS will bring all the merry glitz and glamour to shelves 
and bars. New to this year’s lineup are a die-cut, and 
3D pallet divider, a sparkly snowflake dangler, disco ball 
ornaments, and playful window clings.

Programs
Truly Vodka Seltzer

Introducing TRULY 
Vodka Seltzer, made 
with 6x distilled 
vodka, real fruit juice, 
and premium flavors for an 
elevated drinking experience.

Truly Vodka Seltzer  
Blackberry & Lemon

Available in 4-pack and 
8-pack cans, Blackberry 
& Lemon has fresh, juicy 
blackberry complemented 
with a twist of zesty 
lemon for a delightfully 
refreshing seltzer. ABV: 5% 
Package: 12 oz. slim cans 
only Availability: Now!

Truly Vodka Seltzer  
Cherry & Lime
Cherry & Lime has sweet maraschino 
cherry flavor upfront and is 
perfectly balanced with tart lime 
for a crisp, clean finish. ABV: 5% 
Package: 12 oz. slim cans only 
Availability: Now!

Truly Vodka Seltzer 
Pineapple & 
Cranberry
Two classic vodka mixers come 
together in this unique style: tropical 

pineapple pairs wonderfully with a hint of cranberry 
for a perfect balance of sweet and sour. ABV: 5% 
Package: 12 oz. slim cans only Availability: Now!

Truly Vodka Seltzer Variety Pack
This 8pk can variety pack includes: Blackberry & 
Lemon, Cherry & Lime, Pineapple & Cranberry, and 
Peach & Tangerine. Availability: Now!

Spirits

NEW!



Programs

www.kramerbev.com  HeadyTimes v.46 23

Start New Traditions with Topo Chico
Topo Chico Hard Seltzer is putting a fresh twist on the holiday 
retail landscape. With bright, attention-grabbing case stackers, 
pop-up displays, and more, the spirited hard seltzer will be flying 
off selves. Plus, they’ll bring some merry into the bar with paper 
lanterns, beverage wraps, and everything you need to ring in 
the season.

Coors Light Believes in Chill
Holiday Chill will be flowing this season with Coors Light’s new AR and giveaway 
program. Scan festive POS to learn new holiday “Chill-isms” from a magical 
snow globe and get a chance to win a Chill kit complete with a sweatsuit, 
socks, beanie, and streaming gift cards. Available “Believe in Chill” pole toppers, 
wobblers, and more will unlock the AR experience, while stockings, ribbons, 
bells, and other Coors Light décor will add festive flare in the on-premise.

Blue Moon Makes 
the Holidays  
One of a Kind
This holiday season, Blue 
Moon is bringing shoppers a 
new way to capture treasured 
memories. Consumers can 
scan QR codes on themed POS 
for a chance to win a branded 
camera by PaperShoot – the 
viral photography brand that’s 
making sleek, eco-friendly 
digital cameras all the rage. 
The program will feature Blue 
Moon’s first-ever thematic 
holiday packaging with a QR 
code promotion, as well as a 
whimsical lineup of supporting 
tools from large, tree-shaped 
pole toppers to citrus wreaths.

Share a Tight-Knit Holiday 
with Miller Lite
The original light beer is outfitting your 
holiday crew with a new knitwear line. 
From now through December 31, 
shoppers can scan codes on POS for 
a chance to win Miller Lite sweaters, 
“beernaments” or beer money, 
depending on the style of their tight-
knit crew. Retailers can get their 
hands on festive promotional tools, 
from pop-up displays and apex rack 
inserts to wobblers and a highly-
covetable hat pole topper display. 
The eye-catching on-premise lineup 
includes string lights, stadium cups, buckets, and more.
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United As Fans
The much-anticipated international soccer tournament returns to the world stage this 
fall. In a historic move, this will be the first time the tournament has been played outside 
of the summer, providing Modelo with an incremental push during the key holiday 
timeframe. With United As Fans, Modelo will give fans even more ways to put their pride 
on display, by uniting and rewarding them for their fandom. Partnering with Fanatics, a 
global merchandise leader in sports, consumers who purchase Modelo from now through 
December 31st can receive FanCash to help them buy their favorite team’s merch. 
Consumers will enter to win by scanning the QR code on themed POS.

Fiesta Like Familia with Modelo
To wrap up 2022, Modelo is launching an all-new holiday campaign that captures the energy, joy, and vibrancy of the 
holidays done the Modelo way. Modelo is encouraging consumers to Fiesta like Familia! When friends and family who 
make up your “familia” get together with Modelo, there’s no celebration like it. This fresh new campaign, running from now 
through December 31st, offers a collection of festive tools to capture the holiday occasion at retail to end the year strong.
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Sleigh the Holidays 
with Sam Adams
Last-minute holiday parties, 
gifting, end-of-year work 
deadlines... Whatever it is, 
SLEIGH IT with Sam Adams this 
holiday season!

This football season, Twisted Tea 
is driving awareness around every 
game, investing in media and 
bringing flavor to the fan zone 
so your customers won’t forget 
to grab an ice-cold Twisted Tea 
when the Eagles game is on!

Crack Open  
the Festivities  
with Truly
Truly will be spicing up drinkers’ 
holiday festivities with the 2022 
Truly Holiday Party Pack and 
festive POS. The Truly crew brings 
something unique to holiday 
celebrations.

Off-Center Your Holidays with Dogfish Head
Ain’t no party like an Off-Centered Party! Dogfish Head is here to help consumers Off-
Center Their Holiday season! Using thematic POS to enhance all products in market, 
DFH will draw some attention in the on and off-premise. Showcasing both beer and 
canned cocktails on display, they hope to gain share of all party-goers of any drinking 
type. In the on-premise, thematic POS will drive awareness of both beer and Orange 
Crush. Let Dogfish Head help you stand out in the crowd!

Dogfish Head  
60 Minute IPA x NHL
This NHL season, consumers can enjoy 
a Dogfish Head 60 Minute IPA during all 
Philadelphia hockey games at Wells Fargo 
Center and at their favorite bars around 
South Jersey!
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Guinness Gives Back
From a history of philanthropy springs a legacy of social change and an investment in a 
shared tomorrow. Whether it’s trailblazing sustainability initiatives, fundraising efforts, Arthur 
Guinness Projects or the $1 million donated to combat COVID-19, Guinness has been 
unleashing the power of people since day one. This holiday season, Guinness is contributing 
$1 million toward charitable organizations across America to help communities that have 
long supported them. The donation will be made via a corporate-advised fund administered 
by Fairfield County’s Community Foundation. Visit GuinnessGivesBack.com for list of all 
participating charities and more information about Guinness’ commitment to philanthropy.

Guinness On-Premise Quality
Solidify quality as a core growth driver for Guinness through accountability, 
education, and advocacy. Through these three pillars, you can build a sustainable 
platform for the brand’s on-premise performance. Expand execution and 
build advocacy with commercial & distributor teams with training & education 
framework, ongoing account consultation, quality content, and communication. 
Guinness teams will be working with wholesalers to make sure they are trained 
and working with their accounts to ensure that quality standards are followed. 
Contact your Diageo Beer Company or Origlio representative to learn more.

Diageo Beer Co. 
Leadership 
Announcement
Diageo is delighted 
to announce that 
Rodney Williams 
will be joining 
the team as the 
new President 
of Diageo Beer 
Company. Rodney 
hails from Moët Hennessy, where 
he spent 11 years in various senior 
management roles in North America. 
In his most recent role as Global 
(Maison) President of Belvedere 
Vodka, Rodney oversaw Belvedere 
becoming the first distillery to 
win a green energy grant from 
the European Commission; cut 
CO2 emissions by over 80%; won 
an unprecedented fourth Vodka 
Distillery of the Year award from 
London-based ISC; launched the 
brand’s organic botanicals range 
and delivered record net profit of 
over 160% in 2021, versus 2019. 
Prior to this role, Rodney served as 
CMO of Moët Hennessy USA and 
SVP of Hennessy. Rodney holds an 
MBA from the Kellogg School at 
Northwestern University and a BA 
from Amherst College. He is a trustee 
of the James Beard Foundation, a 
director of the National Review Board 
of Motion Pictures, and a member 
of the Executive Leadership Council. 
From Rodney: “I have always admired 
the business, and it is my absolute 
honor to join the team and become a 
caretaker of Diageo’s storied, revered 
and successful portfolio of brands.” 
Please join us in welcoming Rodney 
to Diageo North America.
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Narragansett Gives Back on  
National Lager Day
As one of America’s oldest lagers, Narragansett is bringing back 
their Lager Day push on December 10th with a Toys for Tots donation 
component. For every Narragansett picture posted to social media by a 
fan on Saturday, December 10th with #LAGERDAY, Narragansett Brewing 
Co. will donate $1 to Toys for Tots. POS for both on and off-premise will 
be available to push this program, and Narragansett will post heavily on 
their social media channels to promote. Lastly, the ’Gansett team will be 
out in full force on 12/10 buying beers for people and encouraging them 
to post their photos... hopefully they’ll get thousands!

Celebrate the 
Season with  
HOP WTR
This holiday season HOP WTR, 
the leading non-alcoholic 
hop water brand, will ring in 
the cheer with their first-ever 
integrated holiday marketing 
campaign. The new campaign 
launches mid-November and 
encourages consumers to 
discover HOP WTR. With no 
alcohol, calories, carbs or 
sugar, holiday hosts have a 
new boldly flavored option, so 
nobody has to miss out on the 
fun: it’s the perfect guilt-free 
companion for indulging during 
the holidays.

The omnichannel campaign 
will span email, SMS, 
organic, and paid social 
programming alongside a 
roster of influencers and 
content creators featuring 
new holiday-themed mocktail 
recipes. The campaign extends 
into retail with display activity, 
all-new holiday-themed 
point-of-sale materials, and 
dedicated in-store samplings 
to drive velocity. Low and non-
alc options will be a staple 
at holiday gatherings this 
year, and HOP WTR is ready 
to capitalize!



Programs

HeadyTimes v.46  www.kramerbev.com28

Bring The Goods This Holiday Season
Fill this season with family, friends, food and great beer! Shoppers will be 
making careful choices when purchasing for holiday gatherings this season, 
and Yuengling Traditional Lager, the flagship of America’s Oldest Brewery, 
is the perfect beer to serve guests and bring along to parties. Yuengling 
displays will feature festive sleighs, reminding shoppers to Bring The 
Goods to all their festivities.

Bring More to the Table This 
Thanksgiving with Amstel
This year, from now through December 15th, Amstel 
is helping consumers bring more to the table for 
less! With the purchase of Thanksgiving favorites, 
consumers can earn up to $10 back on a minimum 
spend of $30 via a QR code scan on themed POS. 
Consumers can enjoy the celebrations with an ice-
cold Amstel Light, now in a slim can! (not available 
in Atlantic, Burlington, Cape May, Cumberland, 
Mercer, or Salem counties)

Brewed once a year since 1981, exclusively with the 
freshest hops of the annual harvest, Sierra Nevada 
Celebration IPA bursts with aromas and flavors that bring 
the holidays to life. Wrapped in red, Celebration is the gift 
of fresh hops, all season long. This November, place your 
orders and turn heads with exciting holiday displays and a 
national Ibotta offer that consumers can’t resist.
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Fun holiday traditions exist around the world, and Paulaner, the bier 
from Munich, wants to bring two German holiday traditions to life: 
Christkindlmarkt (holiday gift market) and advent calendars. From now 
through December 26th, consumers can visit GiftofPaulaner.com and 
engage with the holiday advent calendar. They’ll see what’s hidden 
behind the weekly prize door to discover if they’ve won! Prizes include 
a trip to Munich’s Christkindlmarkt in 2023 and other Paulaner gifts! 
(not available in Burlington or Mercer counties)

Mike’s HARDER 
Stand-Up Arcade 
Giveaway
Mike’s HARDER drinkers are 21% 
more likely than beer drinkers 
to try new beverages and they 
love gaming. So this season, 
from now through December 
31st, Mike’s HARDER is offering 
consumers the chance to win 
the ultimate arcade with 50 
classic games and a built-
in refrigerator to keep their 
HARDER cold. Consumers can 
enter to win via QR code scan 
on themed POS. (not available 
in Atlantic, Burlington, Cape 
May, Cumberland, Mercer, or 
Salem counties)

The Next Song is on White Claw
White Claw enables pure, uncomplicated fun all year long, and they 
believe music is key to a good time on-premise. So this November 
and December, White Claw wants to tie it all together. With a simple 
QR code scan, consumers can receive free music codes to use 
the next time they’re at their favorite on-premise account enjoying 
a White Claw. (not available in Atlantic, Burlington, Cape May, 
Cumberland, Mercer, or Salem counties)
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This year, Corona reminds us to relax and find the warming brightness of the holiday season. Celebrating over 30 years 
on the air, the “O Tannenpalm” ad invites consumers to a familiar destination with the iconic holiday hut and festively 
lit palm tree. Corona is partnering with House Plant Box to provide consumers the opportunity to receive their very own 
Corona Holiday Mini-Palm to brighten up their holiday spirit. To enter, consumers will scan a QR code on themed POS 
from November 3rd through December 31st.


